


RVA tourism is big business.



RVA’s growth is leading the state.
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RVA’s secret of success No. 1

Travel segments equally divided



Business






Meetings, Conventions and Sports






RVA’s secret of success No. 2

Happy customers.






RVA is cooler than ever.

“While you weren’t looking
Richmond got cool.”






Accolades by the dozens.

America’s Top 5 Cities to Keep on Your
Radar — Huffington Post ... “seems like
everyone is moving to Richmond”

Best River Town in America — Outside
magazine ... “the city’s residents are
absolutely justified in their zealotry”

7th Most Aspirational City — The Daily
Beast ... “culturally vibrant, long on jobs,
short on traffic”

Richmond: The Next Great American Food
City- Departures magazine ...
“contemporary but roots-based Southern
restaurants are changing the game”



Food is hot.



Drinks are cool.



RVA is sportier than ever.



Sports Tourism = 51% Market
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Richmond Region Tourism Bookings



Virginia Tourism Corporation’s Mission:

To bring more people (visitors) to the Commonwealth;
get them staying longer; and spend more money.

Get visitors to CHOOSE Virginia
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Richmond Region Tourism’s Mission:
Grow the economy of the Richmond Region by attracting
conventions, meetings and visitors and
by ensuring that all have a great experience.

Get visitors to CHOOSE the Richmond Region




RRT talks up RVA every single day.









VisitHanoverVa.com




Gateway to Family Thrills







100s of businesses









RVA is better than ever.






More to come.






