




You Do 
Not See 
Visitors 



Richmond Region Tourism markets the Region as a 
destination. 

1. Putting heads into beds
2. Delivering visitors to                

attractions
3. Booking meetings and 

conventions
4. Providing shoppers for 

retail

Our goals are:



Virginia Tourism Corporation’s Mission:
To bring more people (visitors) to the Commonwealth; get them staying longer; 

and spending more money.

Get visitors to CHOOSE Virginia



Richmond Region Tourism’s Mission:
Grow the economy of the Richmond Region by attracting conventions, 
meetings and visitors and by ensuring that all have a great experience.

Get visitors to CHOOSE the Richmond Region



Visitors Spend More Than 
$2.02 Billion in the Richmond Region

• Chesterfield $418,534,030 3,596 hotel rooms

• Hanover $204,377,327 683 hotel rooms

• Henrico $746,523,929 9,001 hotel rooms

• New Kent $30,757,071

• Richmond $617,078,950 3,379 hotel rooms

• Williamsburg $508,328,093 9,800 hr/6,000 timesh.



Travel Segments Equally Divided

• Business

• Meetings, Conventions, Sports

• Tourists/Interstate Travel

• Family & Friends



Travel Trends

• Shorter vacations
• Planned more impulsively
• Taken more frequently
• Closer to home
• By families and singles

New Kent Winery



Hotel sales pass 
pre-recession
levels.



RICHMOND REGION HOTEL/MOTEL SALES 
MILLIONS OF DOLLARS



7 million visitors. 
$2 billion spent.



93% visitors plan to return                   44% within the year



• “Top Destinations for 2014” – Frommer’s
(2013)



BATTLE OF COLD HARBOR
JUNE 3, 2014

4:45 AM



2013 Accolades
• “10 North American Gardens Worth Travelling 

For” – BBC Travel (Lewis Ginter)

• “10 Most All-American Cities” – Travel Nerd 

• “10 Cheapest Cities You’ll Want to Visit” –
Kiplinger

• “Great Patriotic Getaways” – Wake Up with Al 

• “10 Favorite Cycling Destinations” – Virginia 
Living 

• 7th most “Aspirational City” – The Daily Beast 

• “Best Street Art in the World” – Buzzfeed

• “15 Best Fall Marathons” – DailyBurn.com 

• “10 Up And Coming Cities for Entrepreneurs” –
Forbes 



• “10 Luxury Hotels’ Dazzling Holiday Trees” – Forbes Travel 
Guide, (The Jefferson Hotel)

• America's best hotels for afternoon tea” – USA Today, 
(The Jefferson Hotel)

• “Top public university arts and design program” U.S. News, 
(VCU) Also: top sculpture program

• “10 Best Ribs in America”– The Daily Meal, (Alamo Barbeque) 

• “10 Best Places to Watch a NASCAR Race” – USA Today 

• “51 Great Places to See Wildlife” – USA Today 

• “Best Chinese Restaurants in America”– Travel + Leisure, 
(Peter Chang China Café) 

• “Top 10 Vegan-Friendly City” – PETA.org

• Top 10 Hotel Brunches in the U.S. - Gayot.com/Huffington 
Post, (The Jefferson Hotel) 



Hot Travel and Tourism Topics



Hot Travel and Tourism Topics



30% choose destinations for activities 
related to food and drink





Sports = 53% Market

Amway
10%

Association
6%

Corporate
1% Reunion

1%

Fraternal
4%

Government
12%

Hobby
3%

Multicultural
2%

Jehovah's Witness
4%

Religious
4%

Sports
53%

2013 Bookings by Market



Tourism Product Development



Civil War Trails
Over 1,300 Sites in 200 + 

Jurisdictions

Virginia: 394 sites in 95 
Jurisdictions

Maryland: 217 sites in 21 
Jurisdictions

North Carolina: 138 sites in 56 
Jurisdictions

Tennessee, Pennsylvania and  

West Virginia newly developed



ROAD TO 
REVOLUTION



Historic Route 1



Virginia Capital 

Trail



2015 UCI Road World Cycling Championships

September 19-27               

450,000 Attendees

TV Audience 300 million    

1,500 Athletes



Particle Accelerator Conference  - May 2015     

1,200 Attendees/4,370 Room nights



Target Leisure Markets

Washington DC
Baltimore
Virginia
Raleigh
Philadelphia
New York 
Canada
UK/Western Europe



Baby Boomers Are Leading the Way 
… and Love to Travel

Silent Generation 1926-45 50,000,000

Baby Boomers 1946-64 78,000,000

Generation X      1965-81 58,000,000

Millennials          1982 - ? 80,000,000



$178,000,000: Visitors Pay 100%

Greater Richmond Convention Center





$350 M

$25M

$13M

$67M

$150M

$150M

$150M

$80M





31 Years!

Richmond Region Tourism


